Brendon Grunewald on the
Moovly HubSpot integration
and the value of outbound
video messaging for sales and
marketing
In a recent InvestorIntel interview, Tracy Weslosky speaks
with Brendon Grunewald, CEO and Director of Moovly Media Inc.
(TSXV: MVY), about their recent announcement that Moovly has
built an integration to HubSpot and how they are being
featured in a collection of media apps.
In this InvestorIntel interview, which may also be viewed on
YouTube (click here to subscribe to the InvestorIntel
Channel), Brendon went on to say that their integration with
HubSpot addresses the growing demand for using Moovly’s
multimedia creation platform for outbound video messaging for
sales and marketing. Brendon further explained how the
partnership with ARichGlobe will allow Moovly to accelerate
growth internationally. With a long list of satisfied
customers and consistently winning deals, Brendon reinforces
his commitment to the user with “Moovly provides a platform to
create large volume of videos that are appealing and
affordable.”
To watch the full interview, click here
About Moovly:
Moovly is the leading provider of creative cloud-based tools
to create compelling marketing, communications and training
videos and video presentations. Moovly’s advanced Studio
Editor with millions of assets seamlessly integrated (via
partnerships with Getty Images & Storyblocks) is all you need

to create engaging video content to promote, communicate or
explain your product, service or message. Moovly’s API and
Automator technologies allow third parties to automate parts
or all of the content creation process, including mass video
customization, personalized videos (video version of mail
merge), automatic content creation or updating by connecting
data sources. With clients including users from over 300 of
the Fortune 500, small businesses, freelancers and Ivy league
universities, Moovly is an intuitive, cost effective choice
for DIY creation of engaging video-based content.
To learn more about Moovly Media Inc., click here
Disclaimer: Moovly Media Inc. is an advertorial member of
InvestorIntel Corp.
This interview, which was produced by InvestorIntel Corp.
(IIC) does not contain, nor does it purport to contain, a
summary of all the material information concerning
the “Company” being interviewed. IIC offers no representations
or warranties that any of the information contained in this
interview is accurate or complete.
This presentation may contain “forward-looking statements”
within the meaning of applicable Canadian securities
legislation.
Forward-looking statements are based on the
opinions and assumptions of management of the Company as of
the date made. They are inherently susceptible to uncertainty
and other factors that could cause actual events/results to
differ
materially
from
these
forward-looking
statements. Additional risks and uncertainties, including
those that the Company does not know about now or that it
currently deems immaterial, may also adversely affect the
Company’s business or any investment therein.
Any projections given are principally intended for use as
objectives and are not intended, and should not be taken, as
assurances that the projected results will be obtained by the

Company. The assumptions used may not prove to be
accurate and a potential decline in the Company’s financial
condition or results of operations may negatively impact the
value of its securities. Prospective investors are urged to
review the Company’s profile on www.Sedar.com and to carry out
independent investigations in order to determine their
interest in investing in the Company.
If you have any questions surrounding the content of this
interview, please email info@investorintel.com.

Drolet Stock Notes on Moovly
Media: Leading Provider of
Cloud Based Video Tools
Mario Drolet, President of MI3 Communications Financières Inc.
(MI3), released his Drolet Stock Notes on Moovly Media Inc.
(TSXV: MVY) on May 31, 2021, for exclusive distribution on
InvestorIntel. Highlights include:
Moovly is the leading provider of Cloud based tools to
produce Marketing, Communications and Training videos
and presentations.
In use by >300 Fortune 500 companies, Small Businesses,
Schools and Universities, and freelancers.
Moovly users can seamlessly publish videos made in
Moovly’s Studio editor or via its Automator technology
to the Instagram platform.
MVY in the oversold territory …. RSI; 31 … the stock
sitting on 200DMA … Expecting a rebound …. MI3 short
term target $0.44
Support: S2; $ 0.15
S1; $0.25
Resistance:
R1;

$0.30

R2; $0.44

About Moovly:
Moovly is the leading provider of creative cloud-based tools
to create compelling marketing, communications and training
videos and video presentations. Moovly’s advanced Studio
Editor with millions of assets seamlessly integrated (via
partnerships with Getty Images & Storyblocks) is all you need
to create engaging video content to promote, communicate or
explain your product, service or message. Moovly’s API and
Automator technologies allow third parties to automate parts
or all of the content creation process, including mass video
customization, personalized videos (video version of mail
merge), automatic content creation or updating by connecting
data sources. With clients including users from over 300 of
the Fortune 500, small businesses, freelancers and Ivy league
universities, Moovly is an intuitive, cost effective choice
for DIY creation of engaging video-based content.
PLEASE DO YOUR DUE DILIGENCE
Disclaimer: This MI3 Technical Note produced by MI³
Communications Financières is neither an offer to sell, nor
the solicitation of an offer to buy any of the securities

discussed therein. The information contained is prepared by
MI3, emanating from sources deemed to be reliable. MI3
Communications Financières makes no representations or
warranties with respect to the accuracy, correctness or
completeness of such information. MI³ Communications
Financières accepts no liability whatsoever for any loss
arising from the use of the information contained therein.
Please take note that for compliance purposes, all directors,
consultants or employees of MI3 Communications Financières are
prohibited from trading the securities of the company and MI3
Communications Financières is a shareholder and do not intend
to sell any shares during the distribution of this report.

Brendon Grunewald on rising
demand for Moovly’s cloudbased video tools and the
partnerships driving sales
forward
In a recent InvestorIntel interview with host Peter Clausi,
Brendon Grunewald CEO and Director of Moovly Media Inc. (TSXV:
MVY) discuss Moovly’s recent financing and how they are
fueling growth and meeting the demand for their creative
cloud-based video tools through marketing and sales
partnership deals.
In this InvestorIntel interview, which may also be viewed on
YouTube (click here to subscribe to the InvestorIntel
Channel), Brendon went on to say that Moovly has integrated

with several third-party platforms like Mailchimp, Instagram,
Twitter, and Microsoft AI. Having recently announced that
their cloud-based tools are now multilingual, Brendon sums it
up simply with: “The more integrated we are the more value our
platform has.”
To watch the full interview, click here
About Moovly:
Moovly is the leading provider of creative cloud-based tools
to create compelling marketing, communications and training
videos and video presentations. Moovly’s advanced Studio
Editor with millions of assets seamlessly integrated (via
partnerships with Getty Images & Storyblocks) is all you need
to create engaging video content to promote, communicate or
explain your product, service or message. Moovly’s API and
Automator technologies allow third parties to automate parts
or all of the content creation process, including mass video
customization, personalized videos (video version of mail
merge), automatic content creation or updating by connecting
data sources. With clients including users from over 300 of
the Fortune 500, small businesses, freelancers and Ivy league
universities, Moovly is an intuitive, cost effective choice
for DIY creation of engaging video-based content.
To learn more about Moovly Media Inc., click here
Disclaimer: Moovly Media Inc. is an advertorial member of
InvestorIntel Corp.
This interview, which was produced by InvestorIntel Corp.
(IIC) does not contain, nor does it purport to contain, a
summary of all the material information concerning
the “Company” being interviewed. IIC offers no representations
or warranties that any of the information contained in this
interview is accurate or complete.
This presentation may contain “forward-looking statements”

within the meaning of applicable Canadian securities
legislation.
Forward-looking statements are based on the
opinions and assumptions of management of the Company as of
the date made. They are inherently susceptible to uncertainty
and other factors that could cause actual events/results to
differ
materially
from
these
forward-looking
statements. Additional risks and uncertainties, including
those that the Company does not know about now or that it
currently deems immaterial, may also adversely affect the
Company’s business or any investment therein.
Any projections given are principally intended for use as
objectives and are not intended, and should not be taken, as
assurances that the projected results will be obtained by the
Company. The assumptions used may not prove to be
accurate and a potential decline in the Company’s financial
condition or results of operations may negatively impact the
value of its securities. Prospective investors are urged to
review the Company’s profile on www.Sedar.com and to carry out
independent investigations in order to determine their
interest in investing in the Company.
If you have any questions surrounding the content of this
interview, please email info@investorintel.com.

Moovly
continues
mooving
forward
with
cloud-based
video technology
By now Moovly Media Inc. (TSXV: MVY) (‘Moovly’) should be no
stranger to readers of InvestorIntel. Matthew Bohlsen first
wrote about Moovly back in November 2019 when the stock was

trading at C$0.05. Closing yesterday at C$0.67 would have been
a pretty good ride but the story doesn’t appear to be over any
time soon. The good news is that Moovly is continuing to make
progress on growing its business with further integrations
with new software partners.
On March 3 r d , the company announced it had successfully
integrated with Wistia, a leader in the video marketing
software space. Then on March 11th, the Company press released
another deal launching two new integrations into the suite of
Microsoft products – Microsoft AI (featuring Neural Text To
Speech) as well as Microsoft’s OneDrive (cloud storage).
I’m sure most people are familiar with Microsoft and what it
brings to the table, so focusing on the Wistia deal, CEO
Brendon Grunewald said, “Moovly has recently focused on
integrations to optimize our business, reduce costs and
leverage our technology in order to add value to our clients,
and our business as a whole. Moovly’s users can easily create
and publish captivating videos along with the marketing tools
and analytics that help any company grow and succeed.”
Imagine all the companies that have recently found tools like
Shopify, allowing them to survive the Covid pandemic, now
being able to make a quality, low-cost video (commercial) to
sell their product and drive more traffic to their new ecommerce platform(s).
This intuitive, easy to make video can then be posted to any
number of social media outlets and even translated or
captioned to almost any language on the planet utilizing the
many innovative tools that Moovly can provide. Companies big
and small can all benefit from this technology but keep in
mind that users from over 300 of the Fortune 500 are already
existing Moovly clients.
Another major market for the company is the education
technology space where last month the company announced a 302%

increase in paid subscribers. Moovly recently added a Zoomstyle collaboration and communication tool which has proven to
be a key element of the growth in the education sector.
Clients can use this communication tool in conjunction with
their existing Moovly subscription, thereby dispensing with
the need for a second, separate service. Again, ease of use is
at the core of Moovly’s success at expanding its business
lines with approximately 3.7 million total registered users
now accessing its platform.
It’s encouraging to see that Moovly is advancing the business
but still being mindful of the bottom line. The company
recently announced its second capital raise of 2021 (approx.
C$3.8M) in order to fund its future growth and remove any
financial stress from interfering with the company’s focus.
Based on recent cash burn rates, this should give the company
ample breathing room to continue to increase paid subscribers
and transition to growth from internally generated cash flow
or perhaps even look at an acquisition. We continue to watch
this stock with interest.

Contenthouse’s Benjamin Pipa
with Brendon Grunewald on why
Moovly Media’s template-based
video production solutions

won their interest
In a recent InvestorIntel interview Tracy Weslosky speaks with
Brendon Grunewald, Founder and CEO of Moovly Media Inc. (TSXV:
MVY) and Benjamin Pipa, Founder and CEO of Contenthouse GmbH,
about Moovly’s latest wizard whereby PowerPoint presentations
can be imported into Moovly’s editor and easily converted to
video and its reseller partner agreement with Contenthouse, a
leader in the Swiss media content creation market.
In this InvestorIntel interview, which may also be viewed on
YouTube (click here to subscribe to the InvestorIntel
Channel), Brendon went on to say that the wizard has been
incorporated into Moovly’s platform the demand of which was
“driven by corporate clients and educators who have invested
enormous amount of time developing content in PowerPoint and
are looking to increase the engagement that they get from the
content without having to start from the scratch.”
November 12, 2020, Moovly announced that it has been selected
by and signed a reseller partner agreement with Contenthouse.
Commenting on this partnership, Benjamin shared that
Contenthouse selected Moovly as a partner because of the
efficiency and stability of Moovly’s online video editor and
also because of Moovly’s template-based production solutions
and Automator technology.
To watch the full interview, click here
About Moovly:
Moovly is the leading provider of creative cloud-based tools
to tell marketing, communications and training stories using
videos and video presentations. Moovly’s advanced Studio
Editor with millions of assets seamlessly integrated (via
partnerships with Getty Images & Storyblocks) is all you need
to make engaging video content to promote, communicate or
explain your product, service or message. Moovly’s API and

Automator technologies allow third parties to automate parts
or all of the content creation process, including mass video
customization, personalized videos (video version of mail
merge), automatic content creation or updating by connecting
data sources. With clients including users from over 300 of
the Fortune 500, small businesses, freelancers and Ivy league
universities, Moovly is an intuitive, cost effective choice
for DIY creation of engaging video-based content.
To learn more about Moovly Media Inc., click here
Disclaimer: Moovly Media Inc. is an advertorial member of
InvestorIntel Corp.

Brendon Grunewald on Moovly’s
Google integration with G
Suite
“We have certainly seen growth as people work and learn from
home and that has increased our user base and our subscription
base as well. Increasingly we are seeing large corporations
that froze their budgets at the start of corona are now
looking to come back and still need to produce a lot of
content. They need to get their economies and their companies
back onto level, but they have restricted budgets and
abilities. So, with the tools like ourselves they don’t have
to restrict the amount of content they create. They can
produce even more content on a lower budget and hence achieve
their stretched goals will less means.” States Brendon
Grunewald, President, CEO and Director of Moovly Media
Inc. (TSXV: MVY), in an interview with InvestorIntel’s Tracy
Weslosky.

Brendon went on to provide an update on Moovly’s Google
integration with G Suite, which now allows for Moovly-created
content to be uploaded both seamlessly and faster. He said
that users can now move contents from Google Drive directly to
Moovly and after they have edited the video they can publish
the content on YouTube with the single click of a button.
Brendon continued, “We pride ourselves in building what we
believe to be the best product and that is obviously being
validated by a number of customers out there.”
To access the complete interview, click here
Disclaimer: Moovly Media Inc. is an advertorial member of
InvestorIntel Corp.

